PRESS RELEASE 

GUINNESS ANCHOR BERHAD (GAB) RECORDS SEVEN CONSECUTIVE YEARS OF MARKET SHARE AND PROFIT GROWTH

 11 PERCENT GROWTH IN FY08 AND FY09 STARTS WITH ANOTHER RECORD-BREAKER

PETALING JAYA, November 26th 2008:- Guinness Anchor Berhad (GAB), the leading brewer of Tiger, Guinness, Heineken and Anchor, has posted seven consecutive years of market share growth, seven consecutive years of profit growth and for FY08, it posted an 11 percent growth to achieve record-breaking profits of RM168.9 million. On top of this, for the first quarter of FY09, GAB recorded an 8.8 percent growth to the highest ever Q1 profits in the history of the Company. 

In its recent first quarter results of FY09 ended September 30th, GAB recorded profits of RM63.3 million and a 12.5 percent hike in revenue to RM365.8 million from a year ago.

GAB’s share in the malt liquor market has increased from 45.5 percent in 2001 to more than 57 percent recorded on September 30th, while attaining more than 60 percent share of the industry’s profit pool.

GAB Chairman Tan Sri Saw Huat Lye said: “We have built upon our position as Malaysia’s clear market leader and further reinforced our reputation within our brand owners’ global network of breweries.”  

GAB is number one in both the beer and the stout market in Malaysia. Brand building exercises throughout the year have enabled its brands like Tiger, Heineken and Anchor to all post double-digit growth and Guinness experienced a healthy single-digit growth. 

A review of past results indicates the solidity of GAB. Both revenue and profit before tax have grown every year for the last seven financial years. This demonstrates the Company’s ability to create value for shareholders in a highly competitive business landscape.

GAB Managing Director Charles Ireland attributed the Company’s growth over the last seven years to a three-pronged strategy of investing in people, brands and performance. We have grown despite the market being fairly flat over the period. 

“Furthermore in the last year, we enhanced the way we do business, giving special attention to these key areas, an approach which contributed greatly to our FY08 growth.”

“Amongst other initiatives, we launched a trade initiative and a transparent pricing system for customers. Both these initiatives saved us close to 20,000 man-hours a month on administration.”
Charles added that as part of GAB’s intent to become the Malaysian Employer of Choice, GAB, in FY08, increased its training and development budget by 20 percent and a further 25 percent in FY09.

 “One of GAB’s core strengths is our portfolio of international brands and we have substantially invested in building brand equity to further strengthen their proposition to consumers,” he said.

Charles also said that the first quarter results augur well for a promising FY09 although challenges remain in the form of rising input cost for GAB’s products and a worsening general economic environment.

For instance, malt prices on the world spot market has gone up by 150 percent, while the price of hops on the same market has spiked to an unprecedented 800 percent. Packaging materials have also seen double digit cost increases. 

On prospects for FY09, Charles commented, “We are confident that the full financial year ending June 30th, 2009 will continue GAB’s seven consecutive years of growth.”
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